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First: Introduction to Index
Numbers:

It is known that the consumer price
index is a relative number that
measures the rate of change of the
consumer over time to know the
general situation of the cost of living
in the country by following the
development in the retail market, and
it also helps to identify the inflation
rates resulting from the change in
prices and services in an economy
between another period of time, as
inflation is calculated through the
percentage change in the consumer
price index. The importance of
measuring inflation through indices is
that it reflects the extent to which the
purchasing power of a country's
currency has decreased, making the
consumer unable to buy the same good
and service that he could have
previously purchased at the same
price.

Therefore, indices in general are of
great importance to planners, decision
makers and all users because they are
closely related to development plans
and programs implemented by
governments with the aim of
improving the standard of living for
citizens. Economic imbalances to
allow in the necessary treatments to
confront them, for the economic policy
makers in the country to follow
effective measures to maintain price
stability, curb inflation, remove its
high costs, and ensure a standard of
living for the individual.
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The other aspect of the importance of
indices also lies in its important role in
assisting governments in evaluating
plans and helping them to predict the
changes that may occur in the future,
whether in the short or long term if the
same conditions and current economic
policies continue, by measuring
multiple  phenomena  such  as
Comparing the prices of food
commodities in a specific year with
another previous year, or comparing
the basket prices in one month of the
year with another month for the same
year, or comparing the production of a
particular economic sector in one
country with its counterpart in another
country to determine the development
that occurred in the production of this
sector over a specific period of time.

The indices are widely used in
statistical applications in the field of
economic studies, and therefore there
are many types of indices such as (the
consumer price index, the wholesale
price index, the producer price index,
the industrial production index, the
wages index, the foreign trade index ..
Etc., through which it is possible to
identify the economic conditions of
different countries or geographical
areas in various economic fields,
through the analysis of studies
conducted by index numbers, as well
as to help predict what may happen to
different variables in the future.
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Therefore, the Central Statistical
Organization (CSO), represented by
the Indices Department, seeks to
publish a bulletin of consumer price
indices by month, quarter and year, so
that the changes in prices and their
repercussions on the purchasing power
of citizens are followed up by policy
makers and decision makers.

It is worth noting that the consumer
price indices that are taken into
account when they are installed adhere
to the standards and concepts prepared
by international, local and regional
bodies in order to be able to compare
with any country.

In order to increase the accuracy of the
index of indices, the price department
in October 2021 made the following:

1. Updating a number of commodities
that have disappeared from the
market with other alternative
commodities within the commodity
groups of the consumer basket.

2. Update rents and durable goods

3. The mechanism for calculating the
index has been updated through:

a. Enter the population weight to get a
more accurate indicator.

b. The weights (relative importance) of
goods and services have been
updated based on the household
budget survey for the year 2014.
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c. The year 2014 was adopted as a base

year in the prices of goods and
services until the implementation of
the price survey by the Central
Statistics Organization (CSO).

d. In addition to calculating the indices

on the basis of 2014, whether
monthly or quarterly, the changes in
the indices were also calculated on a
moving monthly basis to compare the
changes more accurately between
months due to the lack of a recent
price survey, which was reflected by
the significant increase in the value
of the index of indices.

We note here that the consumer price

index may not reflect real inflation
due to the rise in the foreign
exchange rate, which had the greatest
and sharpest impact on changing the
prices of goods and services in the
country.

The most important uses of
CPI:

The consumer price index is one of the
most important indices, and statistical
agencies and centers are keen to issue
it in order to provide data on the
movements of retail prices for goods
and services included in the consumer
basket and the percentages of monthly
and annual changes.
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Therefore, the objectives of the
consumer price index can be
summarized from the importance of its
uses, as follows:

1) The index is considered a means to
support making appropriate
economic decisions by the official
authorities.

2) The Consumer Price Index is a
statistical method for measuring
changes in the prices of consumer
goods and services from one
period to another.

3) The Consumer Price Index is also
widely used as an accurate
indicator of inflation and deflation
trends.

4) The consumer price index is used as
a measure of Changes in buying
power of currency.

5) The consumer price index is
generally considered as one of the
important tools used in preparing
national accounts by summarizing
income and national aggregates
from the impact of price changes.

Second: Definitions and Terms:

The definitions and classifications
used were based on international
standards issued by the United Nations
and some of its specialized agencies,
and according to what is customary in
the country's Central Statistical
Organization.
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e Index number: It is a relative
statistical measure that
measures the change in one or
more phenomena, and it is
obtained by the ratio of the
value of the phenomenon in the
comparison period to its value
in the base period.

Consumer Price Index: The
consumer price index is defined
as a statistical measure of
changes in the prices of a fixed
market basket of goods and
services between two time
periods.

Consumer price: It is the price
that the consumer pays for his
goods or services for family
needs.

Weights: It is the relative
importance of the goods and
services that the household
consumer deals with.

Basket of goods and services
(commodity group): the real
group of goods and services
that the household consumer
spends on for living purposes.
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eHousehold Expenditure and Income

Survey: Expenditure is defined as:
(the wvalue of what all family
members spend in exchange for
goods and services, whether they are
related to food, housing, clothing or
personal tools during a specified
period). The results of the Household
Expenditure and Income Survey are
used to find out the relative
distribution of spending on goods and
services included in the composition
of the consumer price index.

e Relative importance of goods and
services: the proportion of the share
of spending on a good or service out
of the total spending of all goods and
services within the consumer basket.
That is, it is the percentage of the
importance of goods and services
within the consumer basket.

ePoints of sale: establishments or units

from which price data of goods and
services included in the basket of
goods are collected, such as retail
stores such as groceries and clothing
stores, in addition to stores providing
various services to the consumer such
as doctors' services and rental units
(apartment, public house) and other
service stores.

eAlternative sample: a group of
reserve points of sale that are
returned to when it is necessary to
replace one of the main points of sale
because it was not possible to obtain
the price from it for any reason, such
as closing the shop permanently or
permanently unavailability of the
commodity.
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Inflation Rate =

eBase period: It is the time period
against which the current period is
compared. The year 2014 was chosen
as the base year, as it fulfills the
required conditions in terms of
stability and is relatively free from
crises, and it is also the year in which
the Household Expenditure and
Income Survey was conducted.

ePrice of the comparison period: the
recorded price of the good or service
in the current period of time.

eBase period price: the prices of goods
and services in a period with which
current prices are compared.

elLasper's equation: It is a
mathematical equation developed by
the statistician Lasper to calculate the
price indices by dividing the prices of
the comparison year by the prices of
the base year, and weighting them with
the quantities of the base year.

eMonthly inflation: the rate of changes
in prices for each month compared to
the previous month of the same year.

eInflation: is the continuous and
appreciable rise in the general level of
prices in a country. Inflation is
calculated according to the following
equation:

General levelof price the current manth ~ General level of price the previous month

General level of price the previous month

eBasic inflation: it is calculated after
excluding some commodities with
fluctuating prices, which is the group
of vegetables and fruits in the main
group, food and non-alcoholic
beverages, as well as oil and cooking
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gas within the housing and water
section.

Third: Classification

The classification wused in the
Consumer Price Index in the Central
Organization of Statistics in Aden is
the International Classification of
Individual Consumption according to
Purpose (COICOP), le.,
"Categorization of Individual
Consumption according to Purpose",
which is a classification issued by the
United Nations for statistical purposes.
The index basket of goods and services
was classified based on this
classification into 12 main groups and
34 subgroups at the level of one limit,
and 63 subgroups at the level of 3
limits.

The 12 main groups are as follows:

1 Food and non-alcoholic beverages

group
2  Tobacco group

3 A group of fabrics, ready-made
clothes and shoes

4  Housing, water, electricity, gas
and other fuels

5  Furniture, furnishing, household
appliances and repair group

6 health group

7 transport group

8 Communication group

9  Entertainment and culture group

10 Education group

11 Group of restaurants and hotels

10
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12 Miscellaneous group of goods and
services
It should be noted here that each
section, group, category, and sub-
category is given two, three, four or
five numbers, respectively, according
to the international classification
(COICOP).

It should be noted also that the
commodity basket in Yemen has been
divided according to the classification
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Fourth: Methodology for
calculating Consumer Price
Index

4.1 Target community

A study of the prices of goods and
services group included in the
household budget survey for 2014,
classified according to the
International Classification of
Individual Consumption by Purposes
(COICOP) in order to calculate the
index.

4.2 Data collection:

Sample frame of data collection

The periodic sample collection of data
was based on the sources of selling
consumer goods and services, where
the specialists in price management
chose the sources that provide goods
and services, taking into account their
availability at all times, so that these
sources cover all districts.

Collection periodicity:

The consumer price index is built
monthly, periodically and regularly, as
follows:

1) Periodicity for collecting food
commodities:

e Food, non-alcoholic beverages and
tobacco are collected weekly on
Tuesdays, it is collected four times
a month.
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e Vegetables, fruits and gat weekly e gl Cldlly aSlslly Cilg puadll ®

every Tuesday, they are collected ; R SRV
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4.3 Weighting Diagram

The weights reflect the relative
importance or contribution to the total
expenditure and consumption of all
families, and given the disparity in the
relative importance of different goods
and services for the consumer, so the
weights or importance were built on
spending for all families, and thus
became expressing the share of each
category of the total expenditure and
consumption for all families in Yemen
according to data Expenditure and
consumption from the household
budget survey for the year 2014.

4.4 Used Formula:

The modified Laspere formula, which
depends on the base weights, was used
in calculating the indices of the main
and subtotals, and the general index. In
this Dbulletin, the Central Statistical
Organization in  Aden did the
following:

* By calculating the consumer price
index using the modified Laspere
equation on a fixed basis
represented by the prices of 2014
based on the data of the household
budget survey of 2014.

* By calculating the consumer price
index using the modified Laspere
equation on a fixed basis,
represented by the prices of goods
and services in 2014.
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* The prices used in calculating the
consumer price index are averages
of the collected prices from the

various  districts, which are
characterized as being a commercial
market and where retail and

wholesale markets are available and
densely populated.

* Monthly inflation was calculated on
a fixed basis and a moving basis and
Is the result of actual collection (for
the group of food commaodities and
non-alcoholic drinks and the group of
tobacco, cigarettes and gat only).

* The indices of non-food commaodities
and non-alcoholic beverages were
estimated.

In the following, there is a review of
the equations that were used to make
these calculations:

First: Calculate the monthly or
annual rate of change according to
the following formula

R=X: /Xo -1x100 ......... 1)

whereas:

R: Refers to the monthly, quarterly or
annual rate of change.

Xt. indicates the value of the variable
in the target month, season, or year

Xo: Indicates the value of the variable
in the base year or month, whether
it is on a fixed or moving basis.
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Second: Calculating Lasper's
formula according to the following
formula:

P;
ZP—O*W

1P = — 1 x 100 F R -4

Whereas :

%z refers to the Product Price
0

Relative.

W: The weight of the commodity
from the household budget survey
for the year 2014.

Where the indices of the sub-group,

the main, the divisions are calculated
up to the general index.

4.5 Units Coverage:

The consumer price index covers the
prices of the items of the basket of
goods and services provided by the
consumer market, which are consumed
by individuals within families, and the
purchase prices of goods are calculated
according to the price at which the
purchase event took place.

4.6 Geographical Coverage:

Prices are collected from the
governorate center in addition to the
most important districts in terms of
population (except for the district in
which the governorate center is
located), and all districts where the
vast majority of goods are available,
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especially non-food items such as
electrical appliances, have been
covered here. Therefore, the relative
Importance of these commodities in
the districts where they are not
available is little or none, as citizens in
those districts go to the districts of a
commercial  nature, which are
considered a market to buy what they
need from non-food commodities, so
the inclusion process was limited to
urban areas only.

The state of war in the country and the
fact that Aden is the temporary capital
and the current largest market for
import, sale and distribution. In
addition, the concentration of the
population in it, the general index will
be adopted as a number in the country.

4.7 CPIl Update:

In the bulletins of the Central
Organization of Statistics, Aden, the
consumer price index was updated
based on the results of the household
budget survey in 2014. The importance
of updating lies in the weights of the
goods and services of the consumer
price index basket

As it is important that these weights be
as representative as possible to the
current consumption pattern of the
family, and therefore it was updated
based on 2014 Household Budget
Survey, as it is the closest to the
current consumption pattern. The
current index was also updated by
entering the population weight when
calculating.
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In addition to relying on monthly
moving averages to measure the extent
of change in the prices of goods and
services monthly

4.8 Release time:

The consumer price index will be
issued and published periodically and
continuously, for each month during
the first fifteen days of the following
month. Quarterly during the fifteen
days of the first month in the semester
following the issue season, and also
annually during the fifteen days of
January of the year following the year
of issue.

4.9 Index Bulletin:

The Central Organization of Statistics
in Aden publishes a monthly, quarterly
and annual bulletin of consumer goods
and services prices. As for the
consumer price index, it is published
monthly after 15 days have passed
from the end of the month, and the
consumer price index numbers are
available to everyone after they are
published or issued.
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CSO will also publish annual
periodicals on consumer price indices
that include the rate of change
(inflation rates). Data requesters can be
provided with monthly index numbers
on CDs upon request and soon it will
be available on the website of the
Central Organization of Statistics in
Aden.
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Section two

Analysis of Consumer
Price Index (CPI)
Indicator and Inflation
(INF)

August 2023.
(Based on 2014)
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First: Consumer Price Index
(CPI) in the general item:

General consumer price index in
August 2023 recorded an increase,
reaching 518.30%, compared to July
2023, when it was 511.88%, an
increase of 1.25%.

Second: General Consumer
Price Index (CPI) in the main
groups.

By analyzing the index data for the
main groups as shown in Table (1)
and for the influential sub-groups as
shown in Table (2), the increase in the
consumer price index is attributed to
the following:

o Tobacco, cigarettes and qgat
category increased by 4.34% due to:

1- Cigarettes group increased by 41.76%.
2- Qat group increased by 12.12%
3- Tobacco group increased by 0.61%.

° Food

beverages category increased by 2.51%

and non-alcoholic

due to:

a - Non-alcoholic drinks category increased
by 3.56% due to:

1. Tea, coffee and cocoa group increased by
3.58%.

2. Mineral water and soft drinks group
increased by 3.55%.
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b— There is an increase in the food category

by 2.47% due to:

1. Dairy and egg products group increased

by 11.52%.

2. Fresh and preserved fruits group

increased by 3.70%.

3. Cereals and their derivatives group

increased by 1.82%.
4. Fat and oils group increased by 1.81%.
5. Meat group increased by 1.72%.

6. Dry and canned legumes group increased

by 1.55%.

7. Sugar and its products group increased

by 0.36%.
However, There is a decrease in:

8. Fresh and preserved vegetables group

decreased by (0.79%.

9. Spices and other food products group
decreased by 2.54%.
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(YooY org) a¥ o ¥y alal (uhud) DA (Gedl) adailly (ubhadly sl (gl dligioal) jland dualdl) a8 :(V) Jgaa
Table(1): Consumer Price Index of Jul & Aug and Monthly Inflation of Aug 2023 (2014=100)

<

Expenditure Groups — S s laidl Ol cgaxo
Inflation Aug Jul

All Items 1.25 518.30 511.88 (pll sidl) slgall zoo>

1)Food and non-Alcoholic Beverages 2.51 633.24 617.71 ddgxSIl yue Slgsdnallg dyiedl ()

Food Items 2.47 636.10 620.78 dyiedl
Breads and Cereals 1.82 457.94 449.76 leiliideg woel
Meat 1.72 492.40 484.08 poxxlll
Fish and Sea Products 0.00 887.61 887.61 soudl Oilxiing lowwl
Dairy Products and Eggs 11.52 663.74 595.16 vasdls WA Olxiio
Daired and Cannend Legumes 1.55 781.22 769.33 dd=ollg dsldl sldgs JI
Oils and Fats 1.81 583.36 573.01 Soaille ol
Fresh and Preserved Fruits 3.70 432.46 417.03 dbgaxallg d>;Ual asl gall
Fresh and Preserved Vegetables -0.79 507.49 511.56 dbgaxally d>jUall Cslg izl
Sugar and its Products 0.36 621.03 618.82 lasliing sSwul
Spices and food Products -2.54 497.41 510.36 g;,si pleb Oilxiiog Jilss

Non-alcoholic beverages 3.56 574.52 554.77 ddg=Sl yue Slgydaall
Tea and Coffee 3.58 494.02 476.96 sBWls g sLadl
Miineral Water and Soft Drinks 3.55 649.13 626.88 B2l Slgydally doszall oluall

2) Tobacco, Cigarettes & Qat 434 553.74 530.74 Slallg ySlewdly (é_.,.:JI (v
Tobacco 0.61 730.18 725.78 &l
Cigarettes 41.76 690.71 487.25 Ml
Qat 12.12 535.25 477.38 lall
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3) Clothing and footwear 0.00 370.16 370.16 iy Guudladl (1
Clothing 0.00 356.40 356.40 S5l Guodlallg diwadl
Footwear 0.00 431.09 431.09 a3

fll:llHousmg, Water, Electricity, Gas and Other 0.00 42551 425.50 gloils 5Llg «cbisgSUlg m@ijilé(;l
Rents 0.00 710.78 710.78 Sredl sl
Home maintenance services 0.00 432.43 432.43 Eeosie bilo Olass
Water and Sanitation 0.00 185.99 185.99 sleall e slasdl
Fuels and Lighting 0.00 100.04 100.04 cbygSIl Lle slasdl
Other Expenses on Housing 0.00 290.20 290.20 OSeadl e 5551 wlaas

5)Furniture &Household Equipment 0.00 640.04 640.04 adinll Oileslly Euslilly HB (o
Furniture, Rugs and Bedspreads 0.00 644.00 644.00 oislaally slawalg SBII
Home Textiles 0.00 638.19 638.19 ddiall 338231
Household appliances 0.00 622.19 622.19 ddjiell Oslabioll

6) health 0.00 455.06 455.06 d=all (0

7) Transportation 0.00 600.70 600.70 Jadl (v

8) Communication 0.00 162.09 162.09 SIlasdl (A

9) Culture and Recreation 0.00 72270 72270 d.8,3lg d8la2l (q

10) Education 0.00 187.35 187.35 k=l (1

11) Restaurants and Hotels 0.00 447.52 447,52 Walallg P.clb.o.” (1

12) Other Goods and Services 0.00 493.89 493.89 33 Sloaxdlg &l (r
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Table(2): Consumer Price Index of Jul & Aug and Monthly Inflation of Aug 2023 (2014=100)

£

Expenditure Groups p2l g aetd o VLol &L _cgoxo
Inflation Aug Jul

All Items 1.25 518.30 511.88 (PLsle idl) slgall &>
1)Food and non-Alcoholic Beverages 2.51 633.24 617.71 ddg=Sl yue Slgydally 3iedl (1
2) Tobacco, Cigarettes & Qat 4.34 553.74 530.74 Slallg Sl &JJI (v
3) Clothing and footwear 0.00 370.16 370.16 disdlg Gusdlall (1
4) Housing, Water, Electricity, Gas and Other fuel 0.00 425,51 425,51 S>3l 5684l &|93i9 o2y «cbygSlg oleadlg oy Sdl (€
5)Furniture &Household Equipment 0.00 640.04 640.04 adjiall Oilga¥ly Euslile HLYI (o
6) health 0.00 455.06 455.06 d=all (0
7) Transportation 0.00 600.70 600.70 Jadl (v
8) Communication 0.00 162.09 162.09 O3lasdl (A
9) Culture and Recreation 0.00 722.70 722.70 da8,:lg d8ladl (a
10) Education 0.00 187.35 187.35 eel=dl (1.
11) Restaurants and Hotels 0.00 447.52 447.52 Galallg eclaall (11
12) Other Goods and Services 0.00 493.89 493.89 6333 Sloaxdlg &l (\v
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Diagram (1): CPI Inflation of Main Groups of August 2023
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Diagram(3) : CPI Inflation of sub-Groups for Tobacco , Cigarettes and Qat group of August 2023
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Section Three Clll) awadl)

Analysis of Consumer a2 A ‘LU&%“ Jalas
Price Index (CPI) &@M‘;JMY (il
Indicators and bt ,ed (CPI)
Inflation (INF) August aYovy
2023 Sl & jata (bl

(On a moving basis of (Y TY slg el
July 2023)
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First: Consumer Price Index (CPI)
in general item:

Due to the unstable conditions that the
country is experiencing due to the
continuation of the war in some of its regions
and the extension of its impact on the living
life of the population resulting from the large
fluctuations in prices, which made relying on
the prices of 2014 - the year in which the
household budget survey was conducted -
difficult properly expresses the reality since
after the war, but rather reflects a large gap in
prices.

According to the consultations that received
from specialists, we decided that the index
should be calculated according to a moving
basis until a price survey is conducted. The
household budget survey is the one that will
reflect the large and rapid changes in the
prices of goods and services from one month
to another.

The follower of the CPI in August 2023
compared to July 2023 shown in Tables (3)
and (4) finds that there is an increase of
2.72%.

Second: General Consumer
Price Index (CPI) in main
groups

By analyzing the index data for the main
groups as shown in Table (3) and for the
influential sub-groups as shown in Table (4),
the increase in prices in August 2023

compared to July 2023 in the consumer price
index is attributed to the following:

e Food and non-alcoholic beverages
category increased by 7.68% due to:

a - Food category increased by 8.16% due to:

1. Fresh and preserved fruits group increased
by 38.82%.

2. Fish and sea products group increased by
24.45%.
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3. Dairy and egg products group increased by
12.23%.

4. Cereals and their derivatives group increased

by 0.34%.
5. Fat and oils group increased by (0.01%.

Although there is a decrease in some groups,

which are:
6. Meat group decreased by 1.32%.

7. Dry and canned legumes group decreased by
2.47%

8. spices and other food products group
decreased by 2.47%

9. Fresh and preserved vegetables group
decreased by 5.36%.

10. Sugar and its products group decreased by
5.44%.

b — Non-alcoholic drinks category decreased by
1.95% due to:

1. Tea, coffee and cocoa group decreased by
4.96%.

2. Despite the increase in the mineral water and

soft drinks group by 1.01%

e Tobacco, cigarettes and qat category

increased by 1.18% due to:
1- Qat group increased by 7.78%
Although there is a decrease in:
2- Tobacco group decreased by 0.39%.

3—-Cigarette group decreased by 37.60%.
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AY  Y¥ alad s ) DA (Ggid) adall) 5 pubaudly slsn (il dllgiual) el Labidl) aB) :(¥) Jgan
Table(3): Consumer Price Index of Jul & Aug and Monthly Inflation of Aug 2023

Expenditure Groups prad) i s Blaidl Sl cgoxo
Inflation Aug Jul
All Items 272 103.56 100.82 (PLerI idl) slgall &>
1)Food and non-Alcoholic Beverages 7.68 109.56 101.75 ddoxSl sue Slgsdallg dsiedl (1
Food Items 8.16 109.85 101.56 Gaedl
Breads and Cereals 0.35 101.49 101.14 leiliidng wgundl
Meat -1.32 101.15 102.50 poxUl
Fish and Sea Products 24.45 111.56 89.64 sadl Olxiing laww3l
Dairy Products and Eggs 12.23 112.23 100.00 vasdle HWI Olxiio
Daired and Cannend Legumes -2.47 101.55 104.12 ddsally 8lal Ssldgadl
Oils and Fats 0.01 101.81 101.80 Sgailly ol
Fresh and Preserved Fruits 38.82 232.58 167.54 dbga=allg d>;Uall aSl gall
Fresh and Preserved Vegetables -5.36 100.06 105.73 dbgamollg d>jlall Oilgyasll
Sugar and its Products -5.44 100.35 106.12 lgilxiing sSuudl
Spices and food Products -2.47 97.95 100.43 dpi pleb Olxiing Jilss
Non-alcoholic beverages -1.95 103.58 105.64 ddg=SJl yue Slgydnall
Tea and Coffee -4.96 103.57 108.98 oWy dly sLadl
Miineral Water and Soft Drinks 1.01 103.60 102.56 Gl Blgydally dos=all sl
2) Tobacco, Cigarettes & Qat 1.18 105.09 103.86 Slallg Sbewdlg 5....1! (v
Tobacco -0.39 100.61 101.00 &l
Cigarettes -37.60 90.62 145.22 lsedl
Qat 7.78 106.83 99.12 oLl
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3) Clothing and footwear 0.00 100.00 100.00 iy Guudladl (1
Clothing 0.00 100.00 100.00 S5l Guodlallg diwadl
Footwear 0.00 100.00 100.00 a3

fll:)eIHousmg, Water, Electricity, Gas and Other 0.00 100.00 100.00 3980)l glgily ;lllg cclygSlg 0leally ‘O&;J:;
Rents 0.00 100.00 100.00 Sxedl sl
Home maintenance services 0.00 100.00 100.00 sy dlus Olaas
Water and Sanitation 0.00 100.00 100.00 oleall e slasdl
Fuels and Lighting 0.00 100.00 100.00 cbseSIl Gle Blasdl
Other Expenses on Housing 0.00 100.00 100.00 oSl le x5l wilaas

5)Furniture &Household Equipment 0.00 100.00 100.00 adinll Oileslly Euslilly HBI (o
Furniture, Rugs and Bedspreads 0.00 100.00 100.00 oislaally slawalg SBII
Home Textiles 0.00 100.00 100.00 ddsinll 338531
Household appliances 0.00 100.00 100.00 ddjiell Olabioll

6) health 0.00 100.00 100.00 d>all (0

7) Transportation 0.00 100.00 100.00 Jadl (v

8) Communication 0.00 100.00 100.00 SIlasdl (A

9) Culture and Recreation 0.00 100.00 100.00 a.8,3lg d8la2l (9

10) Education 0.00 100.00 100.00 k=l (1

11) Restaurants and Hotels 0.00 100.00 100.00 Walallg P.cLb.oJI (1

12) Other Goods and Services 0.00 100.00 100.00 S>3 Slosxdlg pan (v
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Table(4): Consumer Price Index of Jul & Aug and Monthly Inflation of Aug 2023

£

Expenditure Groups pr2dl el e Bladl &L _cgoxo
Inflation Aug Jul

All Items 2.72 103.56 100.82 (pll sidl) slgall Rao>
1)Food and non-Alcoholic Beverages 7.68 109.56 101.75 ddoxSIl yue Olgydnallg &3l (1
2) Tobacco, Cigarettes & Qat 1.18 105.09 103.86 Slallg Silwdly gl (v
3) Clothing and footwear 0.00 100.00 100.00 dyisdlg Gusdlal (#
4) Housing, Water, Electricity, Gas and Igjig Sldlg el xgSIlg oleally «sSadl (€
ot fuelg Y 0.00 100.00 100.00 & ¢ s
5)Furniture &Household Equipment 0.00 100.00 100.00 ddiall OlgsYle Euslilly B (o
6) health 0.00 100.00 100.00 d=ll (0
7) Transportation 0.00 100.00 100.00 Jadl (v
8) Communication 0.00 100.00 100.00 SIlasdl (A
9) Culture and Recreation 0.00 100.00 100.00 49,3l d8laill (9
10) Education 0.00 100.00 100.00 =l (1 -
11) Restaurants and Hotels 0.00 100.00 100.00 $alidllg pclbaoll (11
12) Other Goods and Services 0.00 100.00 100.00 S>3 Sloasdlg EJ“.JI (v
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