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Introduction

It is known that the consumer price index
IS a relative number that measures the rate
of change of the consumer over time to
know the general situation of the cost of
living in the country by following the
development in the retail market, and it
also helps to identify the inflation rates
resulting from the change in prices and
services in an economy between another
period of time, as inflation is calculated
through the percentage change in the
consumer price index. The importance of
measuring inflation through indices is that
it reflects the extent to which the
purchasing power of a country's currency
has decreased, making the consumer
unable to buy the same good and service
that he could have previously purchased at
the same price.

Therefore, Central Statistical Organization
(CS0O), represented by the Indices
Department, seeks to publish a bulletin of
consumer price indices by month, quarter
and year, so that the changes in prices and
their repercussions on the purchasing
power of citizens are followed up by policy
makers and decision makers.
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First: Used Formula

First: Calculate the monthly or annual
rate of change according to the following
formula:

R=X_t/X_0-1x100 ......... (1)

whereas:
R: Refers to the monthly, quarterly
or annual rate of change.

X_t: indicates the value of the
variable in the target month, season,
or year

X_0: Indicates the value of the
variable in the base year or month,
whether it is on a fixed or moving
basis.

Second: Calculating Lasper's formula
according to the following formula:

(2)
whereas:
P_i/P_0 refers to the Product Price
Relative.

W: The weight of the commodity
from the household budget survey
for the year 2014.

Where the indices of the sub-group,
the main, the divisions are calculated
up to the general index.
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Methodology for calculating
Consumer Price Index:

1-

Base period: It is the time period
against which the current period is
compared. The year 2014 was
chosen as the base year, as it fulfills
the required conditions in terms of
stability and is relatively free from
crises, and it is also the year in
which the Household Expenditure
and Income Survey was conducted.

Used Formula:

The modified Laspere formula,
which depends on the base weights,
was used in calculating the indices
of the main and subtotals, and the
general index.

Sl i) a8 ) Cladia) dagia
JLAPRIN|
toplad) -
ool L€AYV € L Ll S d g
DhEY) Cua (e dugllaal) Jag il (g2an gisS
& ) Al g LS Lnns il e laglag

51 Ja5 Bl s el g

:daddiual) daual) — ¥

i Al Adeall ol daua Cuandng
Lowladl) SV CQlaaal 8 Lulad) Gyl

ol Ll 28l Aot s e il sl



Section two (A1) acddl)
Analysis of Consumer (il 2B 1) ) pdiiga Julas
Price Index (CPI) ) (CPI) dlgioal) jady

Indicator AY LYY A il
Second Half of 2023 L
(Based on 2014) (pY ) & uldl) 4a))




First: General consumer price
index (CPI) in the general item:

The general consumer price index recorded
an increase in the second half of 2023,
reaching 536.10% compared to the second
half of 2022, which was 456.85%, as an
increase of 17.35%.

Second: General consumer price
index (CPI) in the main groups:

By analyzing the index data for the main
groups as shown in Table (1) and for the
influential subgroups as shown in Table
(2), the increase in the consumer price
index is attributed to the following:

e Health category increased by
38.22%

e Culture and Entertainment category
increased by 33.10%.

e Tobacco, cigarettes and gat
category increased by 31.53% due

to:
1- Cigarettes group increased by 79.01%
2- Qat group increased by 27.66%

3- Tobacco group increased by 16.77%.

e Other goods and services category
increased by 26.12%

e Communications category
increased by 24.30%
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e Furniture, furnishing and household
items category increased by 23.69%
due to:
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1- Household cleaners group increased by =

37.57%. ArV,ev
2- Furniture, carpets and bedding group Alally saudly QY 4o gana g L) -
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e Housing, water, electricity, gas, and
other fuel types increased by 22.50%
due to:
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¢ Clothing and footwear category IYy,08 dudy

increased by 22.17% due to the
increase in the footwear group by
37.74%, as well as the increase in
the cloths and ready-made clothing
group by 18.41%

e Education category increased by
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16.23%
Restaurants and hotels category
increased by 12.44%
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¢ Food and non-alcoholic beverages
category increased by 7.84% due to:

a -There is an increase in non-alcoholic
beverages category by 20.69% due to an
increase in the tea, coffee and cocoa group
by 24%, as well as an increase in the
mineral water and soft drinks group by
17.95%.

b- There is an increase in the food category
by 7.35% due to:

1- Sugar and its products group increased
by 36.80%.

2- Fresh and preserved fruit group
increased by 29.83%.

3- Dairy and egg products group increased
by 16.18%.

4- Cereals and their derivatives group
increased by 12.32%.

5- Fresh and preserved vegetables group
increased by 9.54%.

6- Dry and canned legumes group
increased by 8.80%.

7- Spices and other food products group
increased by 4.44%.

8- Fish and seafood group increased by
1.15%.

9- Meat group increased by 0.89%.

10- Fat and oils group decreased by
0.49%.

e Transport category increased by
7.49%
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Table (1): Comparison of Index Numbers and Inflation Change of CPI of Second Half of 2022 & Second Half of 2023(2014=100)

PR Fere Gl G Ferr Gl G
Expenditure Groups = = Blaidl Ol cgaxs
Inflation Second Half of 2023 Second Half of 2022
All Items 17.35 536.10 456.85 (pldl 3idl) slgall goa>
1)Food and non-Alcoholic Beverages 7.84 646.13 599.17 ddoxSIl yue Oligydially 333l (1
Food Items 7.35 649.27 604.82 Eig..'\.é‘}!l
Breads and Cereals 12.32 464.06 413.17 liliidog wgedl
Meat 0.89 51491 510.36 (.\9.>.U|
Fish and Sea Products 1.15 887.61 877.54 sadl Olxiiog Elawwl
Dairy Products and Eggs 16.18 661.02 568.96 oaudly oW &liie
Dry and Caned Legumes 8.80 783.52 720.12 dd=oally a8l sldga I
Oils and Fats -0.49 598.16 601.10 Ooaille ol
Fresh and Preserved Fruits 29.83 45293 348.85 dbgaxallg d>;lbll aSlgall
Fresh and Preserved Vegetables 9.54 559.61 510.88 dbgaxally d>;lall Slg izl
Sugar and its Products 36.80 659.96 482.43 lgilxiing sSudl
Spices and food Products L.4h 492.68 471.73 Y pleb Wilxiiog Jslgs
Non-alcoholic beverages 20.69 581.69 481.95 dd oSl 18 Olgydnall
Tea and Coffee 24,00 501.06 404.08 o8Iy odly (sLdl
Mineral Water and Soft Drinks 17.95 656.41 556.53 Gl &l sdinllg dszall sleoll
2) Tobacco, Cigarettes & Qat 31.53 660.71 502.33 Slallg yiludly gl (F
Tobacco 16.77 754.16 645.84 &l
Cigarettes 79.01 694.97 388.24 ledl
Qat 27.66 655.33 513.33 Sl

q




3) Clothing and footwear 22.17 372.50 304.90 iy Guudladl (1
Clothing 18.41 356.40 301.00 3all Gusdlally a8l
Footwear 37.74 443.80 322.21 LHisYl

4) Housing, Water, Electricity, Gas and Other fuel 22.50 426.37 348.04 S>3l 3586l &'93i9 Sldlg el xgSJlg oleadlg ¢3Sl (€
Rents 24.95 702.61 562.32 Sradl 5Ll
Home maintenance services 40.38 440.63 313.88 Eeosi9 dileo Olass
Water and Sanitation 81.05 181.05 100.00 oleadl Lle slasdl
Fuels and Lighting 0.00 100.04 100.04 cb sl Gle slasl
Other Expenses on Housing 23.59 298.97 24191 OSedl Lle (535 wilaas

5)Furniture &Household Equipment 23.69 664.18 536.95 adinll Oilesdly Euslilly HBYI (o
Furniture, Rugs and Bedspreads 30.92 682.27 521.15 oislaally slwdly EGYI
Home Textiles 19.62 654.13 546.82 ddinll 53953
Household appliances 37.57 658.12 478.40 dd jiedl Olabiol

6) health 38.22 479.86 347.17 d>all (0

7) Transportation 7.49 601.28 559.40 Jadl (v

8) Communication 24.30 163.40 131.46 O3l (A

9) Culture and Recreation 33.10 737.47 554.07 du8,3lg dslal (a

10) Education 16.23 207.11 178.19 eal=dl (1 -

11) Restaurants and Hotels 12.44 457.02 406.44 $aliallg pellaoll (1

12) Other Goods and Services 26.12 512.95 406.70 S5 3 Sloaxdlg &l (v
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Table (2): Comparison of index Numbers and Inflation Change of CPI of Second Half of 2022 & Second Half of 2023 (2014=100)

el | verr Ul candl | rerr LI caadl
Expenditure Groups i flation Second Half of Second Half of SLladl Gl cgaxao
2023 2022

All Items 17.35 536.10 456.85 (PLzll 2idl) slgall &en>
1)Food and non-Alcoholic Beverages 7.84 646.13 599.17 dd oSl sue Olgrdnalg il (1
2) Tobacco, Cigarettes & Qat 31.53 660.71 502.33 Slallg sl &JJI (v
3) Clothing and footwear 22.17 372.50 304.90 bis>dlg Guudlall (1
&) Housing, Water, Electricity, Gas and Other fuel | 22.50 426.37 348.04 S>3l 3989l glaily Ly el sgSUlg wleally soySeudl (£
5)Furniture &Household Equipment 23.69 664.18 536.95 adiall Olgsdly Eslily HBYI (o
6) health 38.22 479.86 347.17 d>all (0
7) Transportation 7.49 601.28 559.40 Jadl (v
8) Communication 24.30 163.40 131.46 O3 (A
9) Culture and Recreation 33.10 737.47 554.07 du8,dlg asladl (a
10) Education 16.23 207.11 178.19 el (1.
11) Restaurants and Hotels 12.44 457.02 406.44 $slally eelaoll (11
12) Other Goods and Services 26.12 512.95 406.70 S>3l Sloasdlg (Q_l.v.u.” (v
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Section Three

Analysis of Consumer
Price Index (CPI)
Indicators

Second Half of 2023

(On a moving basis)
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First: Consumer Price Index (CPI)
in the general item:

Due to the unstable conditions that the
country is experiencing due to the
continuation of the war in some of its
regions and the extension of its impact on
the living life of the population resulting
from the large fluctuations in prices, which
made relying on the prices of 2014 - the year
in which the household budget survey was
conducted - difficult properly expresses the
reality since after the war, but rather reflects
a large gap in prices.

According to the consultations that received
from specialists, we decided that the index
should be calculated according to a moving
basis until a price survey is conducted. The
household budget survey is the one that will
reflect the large and rapid changes in the
prices of goods and services from one
month to another.

The follower of the index in Second Half of
2023 shown in tables (3) and (4), finds that
there is an increase of 0.65%

Second: The general consumer
price index (CPI) in the main
groups

By analyzing the index data for the main
groups as shown in Table (3) and for the
influential sub-groups as shown in Table
(4), the increase in prices in second half of
2023 in the general consumer index is
attributed to the following:
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¢ Food and non-alcoholic beverages
category increased by 3.48% due to:

a - Food category increased by 3.53% due
to:

1- Fresh and preserved fruit group
increased by 96.63%.

2- Sugar and its products group increased
by 3.28%.

3- Dry and canned legumes group
increased by 2.71%.

4- Fat and oils group increased by 2.39%.
5- Meat group increased by 1.50%.

6- Cereals and their derivatives group
increased by 0.87%.

7- Fish and sea products group increased
by 0.55%.

8- Dairy and egg products group decreased
by 0.53%.

9- Spices and other food products group
decreased by 1.01%.

10- Fresh and preserved vegetables group
decreased by 2.47%.

b - There is an increase in non-alcoholic
beverages category by 2.38% due to an
increase in the tea, coffee and cocoa group
by 2.86%, as well as an increase in the
mineral water and soft drinks group by
1.93%.

e Education category increased by
2.29%
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e Other goods and services category Ly (SAY) Clasdlly alud) and plis)) o
increased by 1.44%

JARE:
e Health category increased by 1.11%

JARR MM‘P“E&WJ‘ °

e Furniture, furnishing and household
items category increased by 1.10%

due to: Ldiiall gy euililly GEY) acd oSy @
1- Home appliances group increased by P g /4,0 ¢ Ay
1.77% Aoy Aaiial) B3gaY) A pana LT —
2- Household cleaners group increased by ARAY
1.48%.
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3- Furniture, carpets and bedding group

AT
decreased by 0.07%.
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e Tobacco, cigarettes and gat s el 70,41

category increased by 0.96% due to:
1- Cigarettes group increased by 2.50%. ARY w el “__Jm £ -
2- Qat group increased by 0.82% | /AN v. Ly ij ie gana &%ﬂ -
3- Tobacco group decreased by 0.38%. KoY A Ay ) de gana (aldid) - v
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e Clothing and footwear category . . )
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decrease in the footwear group by Loy Ao gana L)) (e a0l SV, YV

7.27%, despite the increase in the
cloths and ready-made clothing
group by 1.59%.
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¢ Restaurants and hotels category
decreased by 0.25
e Communications category decreased

by 1.81%.
e Housing, water, electricity, gas, and
other fuels decreased by 3.69% due

to:
1- Monthly rent decreased by 27.48%
2- Water spending decreased by 2.66%.

3- Maintenance and restoration expenses
decreased by 2.11%.

4- Other expenses on housing increased by
3.03%.
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Table (3): Comparison of Index Numbers and Inflation Change of CPI of Second Half of 2022 & Second Half of 2023

sl Frr LI Cauaill Frr LI Gl
Expenditure Groups - - laidl &l cgoxo
Inflation Second Half of 2023 Second Half of 2022
All Items 0.65 103.48 102.81 (pldl 3idl) slgall grax
1)Food and non-Alcoholic Beverages 3.48 105.30 101.76 ddoxSJl yue Slgsdnallg &5iedl (1
Food Items 3.53 105.45 101.85 Gaedl
Breads and Cereals 0.87 101.02 100.15 leiliidog gl
Meat 1.50 102.39 100.88 ‘3921.”
Fish and Sea Products 0.55 101.50 100.95 sl Olaitiog Wlow
Dairy Products and Eggs -0.53 102.42 102.96 vaedly oI Olxiia
Dry and Caned Legumes 2.71 101.19 98.52 dd=ollg a8l &sldgadl
Oils and Fats 2.39 101.45 99.08 Soailly ol
Fresh and Preserved Fruits 96.63 199.05 101.23 dbga=allg d>;Ual dSlgall
Fresh and Preserved Vegetables -2.47 104.79 107.44 dbgaxallg d>;Uall Cslg suansll
Sugar and its Products 3.28 103.41 100.13 lgiliing sSdl
Spices and food Products -1.01 99.82 100.84 in pleb Oilxiiog Jilgs
Non-alcoholic beverages 2.38 102.24 99.87 dd oSl 1 Olgydnall
Tea and Coffee 2.86 103.05 100.18 oWy &dlg (sLidl
Mineral Water and Soft Drinks 1.93 101.50 99.57 G5l &b sdnlly doszall slall
2) Tobacco, Cigarettes & Qat 0.96 115.52 114.42 Slallg yilawdly gl (v
Tobacco -0.38 101.31 101.69 é{.ﬂl
Cigarettes 2.50 105.31 102.75 Ml
Qat 0.82 116.91 115.96 olall
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3) Clothing and footwear -0.15 102.47 102.62 dis3g Guudlall (¢
Clothing 1.59 102.63 101.02 850l Guslolls diadl
Footwear -7.27 101.76 109.75 GHisYl

4) Housing, Water, Electricity, Gas and Other fuel -3.69 100.12 103.96 S>3 sg84]l &'93i9 Sy el xgSUlg 0leallg (Sl (€
Rents -27.48 83.85 115.63 Sredl 5Ll
Home maintenance services -211 101.37 103.55 Eeosi9 dilo Olass
Water and Sanitation -2.66 97.34 100.00 sleall e slasdl
Fuels and Lighting 0.00 100.00 100.00 el soSUl Ll slasyl
Other Expenses on Housing 3.03 102.27 99.26 OSwdl Lle 5351 olaas

5)Furniture &Household Equipment 1.10 102.86 101.74 adjiall Olgsly Euslily B3I (o
Furniture, Rugs and Bedspreads -0.07 103.45 103.52 oislaally slawdly SEY
Home Textiles 1.77 102.50 100.72 ddiall 330>
Household appliances 1.48 104.03 102.51 dd el Olabhiall

6) health 1.11 103.99 102.85 d=all (0

7) Transportation 0.45 100.11 99.66 Jadl (v

8) Communication -1.81 100.81 102.67 O3l (A

9) Culture and Recreation 1.09 102.17 101.07 48,3l d8lal (9

10) Education 2.29 107.91 105.50 eal=dl (1

11) Restaurants and Hotels -0.25 101.91 102.17 $slallg eclbaal (11

12) Other Goods and Services 1.44 102.99 101.52 S5l Sloaxdlg EJ.,...JI (v
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Table (4): Comparison of Index Numbers and Inflation Change of CPI of Second Half of 2022 & Second Half

of 2023
exadl | rere Gl el |orerr G Caadl
Expenditure Groups o | Second Half of | Second Half of Slaidl Sl cgaxo
2023 2022

All Items 0.65 103.48 102.81 ((.sl.zll aidl) slgall o>
1)Food and non-Alcoholic Beverages 3.48 105.30 101.76 ddo=SIl yue Olgydnallg &3l (1
2) Tobacco, Cigarettes & Qat 0.96 115.52 114.42 Slally sSlaadly gl (v
3) Clothing and footwear -0.15 102.47 102.62 dyisdlg Guudladl (1
4) Housing, Water, Electricity, Gas and Other fuel | -3.69 100.12 103.96 3531 3085)l gloily 5Ll ccly 3aSls wlealls (ySel (€
5)Furniture &Household Equipment 1.10 102.86 101.74 adiall Olgsdle Euslilly HBYI (o
6) health 111 103.99 102.85 d=ll (0
7) Transportation 0.45 100.11 99.66 Jadl (v
8) Communication -1.81 100.81 102.67 SIlasdl (A
9) Culture and Recreation 1.09 102.17 101.07 d.8,3lg asladl (9
10) Education 2.29 107.91 105.50 =l (1
11) Restaurants and Hotels -0.25 101.91 102.17 $aLlidllg pclbaoll (11
12) Other Goods and Services 1.44 102.99 101.52 S>3 Sleazdlg &Lu.JI (v
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