Republic Of Yemen
Central Statistical Organization

cuwbiall o151l &
2024 gl il

Consumer Price Index
For The First Half 2024

~ »25%

30%

D g



Consumer Price Index
Bulletin

First Half of 2024

Yemen Statistical
Bulletin

Preparing by \ Index Numbers
Department

Based on 2014

v 5

O i
Sl Lol a8 Y
CPI éligiaall

dutmat i | @30 B500) / 2fas

ot 12 qulwill dis



@First Half of 2024
Copyright reserved

When taking data from this report, please
indicate the source

Central Statistics Organization 2024, Index
Numbers Department

Half Report — First Half of 2024
For more information, contact us at:
Email: CSO.aden@gmail.com
Phone number: 009672205112

FARRR Jo¥ dmﬂ\@
3..293;4' J&ﬁb@hﬁ\‘jﬁa

A LAY A A 1A e clilyd) A e
J..MAAJ\

AB Y B a¥e¥E plaadl oSl lgadl
Al )

AY Y E JgY) chualll - duall) y jau)

LS Una Jual 8 Cila glaall (a3 Sl
(gAYl
009672205112 :sustd /¢y salill o

CSO.aden@gmail.com


http://www.krso.netالبريد/
mailto:%20krso.gov.krd
mailto:CSO.aden@gmail.com

Contents

Sligiaal)

Section One: General background on
Index Numbers and their methodology

;\...y.aléﬁ\ e@‘)‘w I dale 33\-“5 :dJ\J\ euﬂ\
g

Introduction of Index Numbers.

Used Formula

aaulall ?LS'J‘Y\ oS dadia

Methodology for calculating the
Consumer Price Index.

dadiiuoal) Aapeall

Section two: Analysis of Consumer
Price Index (CPI) Indicator and
Inflation (INF) First Half of 2024
(Based on 2014).

llginall Hlansl ol 28 51 Clusial) dpagia

S bl a8 il pdiga Jula 1 AN adl)
Jo¥) cualll A (INF) adaill g (CPI) ellgival)
pY o) € Al clh ulady) aY o Y

General Consumer Price Index (CPI) in
the General Item.

il 3 (CPI) Sllgiusal) [l alall i) o8 )
Ll
e

General consumer price index (CPI) in the
main groups.

Section Three: Analysis of Consumer
Price Index (CPI) Indicators and
Inflation (INF) First Half of 2024
(On a moving basis ).

2 (CPI) ellgiunal Jlans alall  oulidl) a8 )
At )l Sle sandl)

S ) a8 ) ) e Judad Y andl
ciaill A (INF) pdaills (CPI) llgiowal)
(doate paluly) A+ YEJ Y

The General Consumer Price Index (CPI)
with a moving basis.

a1l b (CPI) @llgiusall HlansY alall il o8 )
Lall
e

General consumer price index (CPI) in the
main groups.

& (CPI) Algiuall jlansY alall ol 28 )
Al e sanall




Section One

JsY) amdl)
General backgroundd A ) (e Aals 4l
on Index Numbers an eagia s ol

their methodology




Introduction

It is known that the consumer price index
IS a relative number that measures the rate
of change of the consumer over time to
know the general situation of the cost of
living in the country by following the
development in the retail market, and it
also helps to identify the inflation rates
resulting from the change in prices and
services in an economy between another
period of time, as inflation is calculated
through the percentage change in the
consumer price index. The importance of
measuring inflation through indices is that
it reflects the extent to which the
purchasing power of a country's currency
has decreased, making the consumer
unable to buy the same good and service
that he could have previously purchased at
the same price.

Therefore, Central Statistical Organization
(CSO), represented by the Indices
Department, seeks to publish a bulletin of
consumer price indices by month, quarter
and year, so that the changes in prices and
their repercussions on the purchasing
power of citizens are followed up by policy
makers and decision makers.
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First: Used Formula

First: Calculate the monthly or annual
rate of change according to the following
formula:

R=X_t/X_0-1x100 ......... (1)

whereas:
R: Refers to the monthly, quarterly
or annual rate of change.

X_t: indicates the value of the
variable in the target month, season,
or year

X_0: Indicates the value of the
variable in the base year or month,
whether it is on a fixed or moving
basis.

Second: Calculating Lasper's formula
according to the following formula:

)_
whereas:
P_i/P_0 refers to the Product Price
Relative.

W: The weight of the commodity
from the household budget survey
for the year 2014.

Where the indices of the sub-group,
the main, the divisions are calculated
up to the general index.
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Methodology for calculating
Consumer Price Index:

1-

Base period: It is the time period
against which the current period is
compared. The year 2014 was
chosen as the base year, as it fulfills
the required conditions in terms of
stability and is relatively free from
crises, and it is also the year in
which the Household Expenditure
and Income Survey was conducted.

Used Formula:

The modified Laspere formula,
which depends on the base weights,
was used in calculating the indices
of the main and subtotals, and the
general index.
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First: General consumer price index (CPI) in the
general item:

The general consumer price index increased in the first
half of 2024, as 595.84% compared to the first half of
2023, when it was 481.49%, an increase of 23.75%.

Second: General consumer price index (CPl) in the
main groups:

By analyzing the index data for the main groups as
shown in Table (1) and for the influential subgroups as
shown in Table (2), the increase in the consumer price
index is attributed to the following:

e Food and non-alcoholic beverages group
increased by 18.27%.

1. Food category increased by 18.00% due to:
a - Meat group increased by 36.57%.
b - Sugar and its products group increased by 33.04%.

c - Dairy products and eggs group increased by
27.17%.

d - Fresh preserved fruits group increased by 22.81%.
e - Fresh vegetables group increased by 21.56%.

f — Cereals and their derivatives increased by 14.13%.
g - Fat and oils group increased by 11.11%.

h - Dry legumes group increased by 9.63%.

e Tobacco, cigarettes and gat category
increased by 31.53% due to:

1- Cigarette group increased by 79.01%
2- Qat group increased by 27.66%
3- Tobacco group increased by 16.77%

e Other goods and services category increased
by 26.12%

e Communications category increased by
24.30%
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2 - Non-alcoholic beverages increased
by 24.74% due to:

a - There is an increase in tea and
coffee category by 30.93%

b - There is an increase in mineral
water and beverages category by
20.57%

Tobacco, cigarettes and gat category
Increased by 55.47% due to:

a — Qat group increased by 56.51%

b — Cigarette group increased by
42.91%

¢ — Tobacco group increased by
19.89%

Analysis of the non-food items:
Culture and entertainment category
increased by 38.48%

Furniture and household appliances
category increased by 28.61%

Health category increased by 28.16%
Other goods and services category
increased by 26.66%

Housing category increased by 25.99%
Clothing and footwear category
increased by 23.63%.
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e Education category increased by Ay aalaill de gana o83 )l @
15.39%

e Restaurants and hotels category /Yeve
increased by 13.21% )5 aclaall de sana pliiy) o

e Transportation category increased AR R T
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Table (1): Comparison of Index Numbers and Inflation Change of CPI of First Half of 2023 & First Half of 2024(2014=100)

sl Fore Jodl Caunill e Jodl Caunill
Expenditure Groups el Ol _cgaxo
Inflation First Half of 2024 First Half of 2023
All Items 23.75 595.84 481.49 (‘al;le aidl) slgodl &o>
1)Food and non-Alcoholic Beverages 18.72 713.57 603.36 ddoxSl yue Olgsdnallg d3iedl (1
Food Items 18.00 717.19 607.79 dy3edl
Breads and Cereals 14.13 497.73 436.12 liliidng gl
Meat 36.57 616.96 451.74 polll
Fish and Sea Products 10.38 1022.35 926.19 sadl Olxiiog o
Dairy Products and Eggs 27.17 733.25 576.58 oasdly oW Olxiia
Dry and Caned Legumes 9.63 808.20 737.24 dd=ellg bl Oldga i
Oils and Fats 11.11 620.11 558.08 S ille Growadl
Fresh and Preserved Fruits 22.81 457.34 372.39 dbgaxallg d>;lbll aSlgall
Fresh and Preserved Vegetables 21.56 565.25 464.99 dbgaxallg d>;sUall Olgrnsll
Sugar and its Products 33.04 711.46 534.76 lgilting sSdl
Spices and food Products 191 512.77 503.17 Sl pleb Olxiiog Jslgs
Non-alcoholic beverages 24.74 639.21 512.42 dd oSl ue Slg vl
Tea and Coffee 30.93 562.08 429.30 sBWIy ydly (sl
Mineral Water and Soft Drinks 20.57 710.71 589.46 G5l Sbgsdnllg dsszall sleoll
2) Tobacco, Cigarettes & Qat 55.47 788.19 506.96 Slallg yilawdly 2l (v
Tobacco 19.89 786.44 655.95 &l
Cigarettes 4291 739.81 517.68 ledl
Qat 56.51 793.81 507.19 el

q




3) Clothing and footwear 23.63 41428 335.10 dyisdlg Gusdlall (P
Clothing 23.00 399.32 324.64 5l Gusdlallg dinaddl
Footwear 25.99 480.56 381.42 i)

4) Housing, Water, Electricity, Gas and Other fuel 1.76 458.34 450.42 S>3l 3584l &|93i9 sldlg b xgSlg coleallg Sl (€
Rents 10.31 814.43 738.34 Sredl 53l
Home maintenance services 15.50 456.82 395.51 sy blus Olaas
Water and Sanitation 0.00 100.40 100.40 sleall Lle slasdl
Fuels and Lighting 0.00 100.04 100.04 b ¢Sl Gle slasdl
Other Expenses on Housing 31.94 334.20 253.29 OSedl e 553l Wlaas

5)Furniture &Household Equipment 28.61 746.73 580.63 adinll OlgsYly Euslilly B3I (o
Furniture, Rugs and Bedspreads 23.10 725.76 589.55 oislaally slwdly EEYI
Home Textiles 32.05 760.42 575.86 ddiall 33823l
Household appliances 15.73 659.20 569.58 dd el Oslabiodl

6) health 28.16 511.81 399.36 d=all (0

7) Transportation 7.04 604.75 564.98 Jadl (v

8) Communication 13.25 171.05 151.04 SIlasdl (A

9) Culture and Recreation 38.48 825.14 595.86 a.8,3lg 4851 (9

10) Education 15.39 216.18 187.35 Eal=dl (1

11) Restaurants and Hotels 13.21 509.43 44998 $alally eelaoll (11

12) Other Goods and Services 26.66 572.31 451.85 S>3 Oleaddlg gludl (17
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Table (2): Comparison of index Numbers and Inflation Change of CPI of First Half of 2023 & First Half of 2024 (2014=100)

p&.‘éﬁJI rore Jodl Cawndl rerr Jodl Cawdl
Expenditure Groups Lol Ol _cgaxn

Inflation First Half of 2024 First Half of 2023
All Items 23.75 595.84 481.49 (‘alsz.ll aidl) slgall o>
1)Food and non-Alcoholic Beverages 18.27 713.57 603.36 ddgxSIl yue Sibgydallg &3l (1
2) Tobacco, Cigarettes & Qat 55.47 788.19 506.96 Slally siladly gl (v
3) Clothing and footwear 23.63 414,28 335.10 dyisdlg Guudlall (1
4) Housing, Water, Electricity, Gas and Other fuel | 1.76 45834 450.42 S>3l 39591 glgily Lallg el saSUlg oleally soySeudl (£
5)Furniture &Household Equipment 28.61 746.73 580.63 adinll Sleslly Euslilly HEYI (o
6) health 28.16 511.81 399.36 d=all (0
7) Transportation 7.04 604.75 564.98 Jadl (v
8) Communication 13.25 171.05 151.04 SIlasd (A
9) Culture and Recreation 38.48 825.14 595.86 d.8,3lg 4821 (a
10) Education 15.39 216.18 187.35 ekl (1
11) Restaurants and Hotels 13.21 509.43 44998 Bslially pellboll (11
12) Other Goods and Services 26.66 572.31 451.85 S>3l Sloasdlg &l (v
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Figure No. 1. Consumer Price Index of Food Group of First Half of 2023 & First Half of 2024 and Inflation of First H
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Figure No.2. Consumer Price Index of Tobacco , Cigarettes and Qat Group of First Half of 2023 & Firs

&.\.d\ (Y
Al g
<lal) g

il

BY YT JSY cialll

V¢

BYYE Y cialll

<alaly

B Al

ol
Yave J5Y ciall)

Y~YY‘J3\J\LM .‘



900.00

800.00

700.00

600.00

500.00

400.00

300.00

200.00

100.00

0.00

Figure No.3.Consumer Price Index of Main Groups of First Half of 2023 & First Half of 2024 and Inflation of First Half

825.14
788.19
746.73
713.57

595.84 603.36 595.86

572.31
06.96 509.43
481.49
449.98 451.85
414.28
5.1Q
1 \"/ D4
\J
55.47
23.75 23.63 28.61 28.16 38.48 26.66
. 18.27 . 176 7.04 13.25 15.39 13.21 )
. T A
dgall ipax ALY () &l (¥ Sl (¥ (Sl (¢ &Y (o daal) (1 Jaih (v ey (A dd (4 adail) (Vo asUaall (VY adudi (VY
(plad) aill) by g puiall g lad g LYy coluall g dudilal) A ) (aaudl) g laadldl g
Llagh 2 il sl gy <l gy s AY
glglg Sy Al
S AY) 36l
— YY) Chiall) Jarall aduail)

Yo



Section Three

Analysis of Consumer
Price Index (CPI)
Indicators

First Half of 2024

(On a moving basis)
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First: Consumer Price Index (CPI)
in the general item:

Due to the unstable conditions that the
country is experiencing due to the
continuation of the war in some of its
regions and the extension of its impact on
the living life of the population resulting
from the large fluctuations in prices, which
made relying on the prices of 2014 - the year
in which the household budget survey was
conducted - difficult properly expresses the
reality since after the war, but rather reflects
a large gap in prices.

According to the consultations that received
from specialists, we decided that the index
should be calculated according to a moving
basis until a price survey is conducted. The
household budget survey is the one that will
reflect the large and rapid changes in the
prices of goods and services from one
month to another.

The follower of the index in First Half of
2024 shown in tables (3) and (4), finds that
there is a decrease of 0.12% .

Second: The general consumer
price index (CPI) in the main
groups

By analyzing the index data for the main
groups as shown in Table (3) and for the
influential sub-groups as shown in Table
(4), the decrease in prices in first half of
2024 in the general consumer index is
attributed to the following:
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e Food and non-alcoholic beverages
group decreased by 0.15% due to:

1. Food category decreased by 0.75% due
to:

a - Fresh and preserved fruits group
decreased by 6.43%

b - Fresh vegetables group decreased by
5.89%

¢ - Sugar and its products group decreased
by 3.18%

D- Despite the increase in the meat group
by 2.48%

2- Non-alcoholic beverages category
increased by 0.86% due to:

a- Water and soft drinks group increased
by 0.96%

b- Tea and coffee group increased by
0.76%

e Tobacco, cigarettes and gat
category decreased by 0.24% due
to:

a- Cigarettes group decreased by 2.27%
b- Tobacco group decreased by 0.41%
¢ - Qat group decreased by 0.04%.

Analysis of the non-food items:

e Culture and entertainment category
decreased by 3.59%

e Health category decreased by
1.73%

e Housing and supplies category
decreased by 1.31%.

e Communications category
decreased by 0.98%.
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e Education category decreased by Loy e daudy andail) dogana (alids) o

0.60% ‘ )
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e Other goods and services category SAY) Glasilly alul) dsgara Galidd) e
decreased by 0.27% AR L e

e Despite the increase in clothing and
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Figure No.4 . Consumer Price Index of Main Groups of First Half of 2023 &First Half of

2024 and Inflation of First Half 20
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Table (3): Comparison of Index Numbers and Inflation Change of CPI of First Half of 2023 & First Half of 2024

PSS rore Jodl cawndl rorrdodl cawil
Expenditure Groups Blaidl Ol cgaxs
Inflation First Half of 2024 First Half of 2023

All Items -0.12 102.12 102.25 (pledl 3idl) slgall gao>

1)Food and non-Alcoholic Beverages -0.15 102.15 102.67 ddg=Sl e Olgydnallg &3e3l (1

Food Items -0.57 102.13 102.72 Gaedl
Breads and Cereals 0.71 101.83 101.11 le3leidng gl
Meat 2.48 104.00 101.49 poxUl
Fish and Sea Products 0.30 101.51 101.20 sadl Olxiiog Elawl
Dairy Products and Eggs 0.61 102.19 101.57 oadly HWI &lxiie
Dry and Caned Legumes 0.94 101.53 100.58 ddsallg asladl Oldgadl
Oils and Fats -0.05 100.69 100.74 Sgailly ol
Fresh and Preserved Fruits -6.43 116.76 124.78 dbgaxallg d>jUall dSlgall
Fresh and Preserved Vegetables -5.89 99.22 105.43 dbgaxallg d>;lbll Olgasll
Sugar and its Products -3.18 100.22 103.51 g3 liing sSudl
Spices and food Products 0.02 101.88 101.86 Sl pleb Oilxiiog Jslss

Non-alcoholic beverages 0.86 102.62 101.75 ddg=Sl jue Slgyinall
Tea and Coffee 0.76 102.29 101.52 oWy oy sl
Mineral Water and Soft Drinks 0.96 102.94 101.96 G5l Sbgsdally dsszall sleall

2) Tobacco, Cigarettes & Qat -0.24 98.29 98.52 Slallg yilawdly 2l (v
Tobacco -0.41 100.75 101.16 &l
Cigarettes -2.27 102.64 105.02 Sl
Qat -0.04 97.75 97.79 Sl

AR




3) Clothing and footwear 1.03 103.69 102.63 L33y Gusdlall (¥
Clothing 1.30 103.91 102.58 S5l Guodlallg diwadl
Footwear -0.18 102.69 102.88 a,g.\;}!l

4) Housing, Water, Electricity, Gas and Other fuel -1.31 101.55 102.90 S>3l 3584l &'93i9 Sl el 3oSlg coleally (xSl (€
Rents -0.46 101.11 101.58 -:5)-@—’1'“ sl
Home maintenance services -0.60 103.30 103.93 Eeosis bileo Olaas
Water and Sanitation 0.00 100.00 100.00 oleadl Lle slasdl
Fuels and Lighting 0.00 100.00 100.00 b sl Gle Slasl
Other Expenses on Housing -0.08 103.24 103.32 OSed| e (s3] laas

5)Furniture &Household Equipment 0.88 103.10 102.20 adinll Olgs¥le Euslilly I (o
Furniture, Rugs and Bedspreads 0.43 102.39 101.95 oislaally sladly EEY
Home Textiles 1.16 103.52 102.33 ddsiall 330>
Household appliances -0.83 101.60 102.45 ddjiedl Olabial

6) health -1.73 101.91 103.71 d>all (1

7) Transportation 0.87 100.82 99.95 Jadl (v

8) Communication -0.98 100.55 101.54 SIlasdl (A

9) Culture and Recreation -3.59 101.84 105.64 du8,3lg 481 (4

10) Education 0.60 100.00 99.41 =l (1

11) Restaurants and Hotels 0.94 100.95 100.01 Galially eelaoll (11

12) Other Goods and Services -0.27 101.97 102.25 S>3l Sleadlg gLl (117
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Table (4): Comparison of Index Numbers and Inflation Change of CPI of First Half of 2023 & First Half

of 2024

‘q.'xa.ﬂl rore Jodl Cawadl rerr Jodl Cawadl
Expenditure Groups wlaidl &l _cgoxo

Inflation | First Half of 2024 | First Half of 2023
All Items -0.12 102.12 102.25 (‘aLszJI aidl) slgoll o>
1)Food and non-Alcoholic Beverages 3.48 102.15 101.76 ddoxSIl yue Silbgydallg il (1
2) Tobacco, Cigarettes & Qat 0.96 115.52 114.42 Slallg sSlewdlg (?v__gJI (v
3) Clothing and footwear 1.03 103.69 102.62 i Gudladl (1
4) Housing, Water, Electricity, Gas and Other fuel | -1.31 101.55 103.96 Ss>31 35891 glgily Lally icly saSUlg oleally eoySeudl (£
5)Furniture &Household Equipment -0.88 103.10 101.74 adinll Slesdly Euslilly LY (o
6) health -1.73 101.91 102.85 d=all (O
7) Transportation 0.87 100.82 99.66 Jadl (v
8) Communication -0.98 100.55 102.67 SIlasdl (A
9) Culture and Recreation -3.59 101.84 101.07 d.8,3lg 482l (a
10) Education 0.60 100.00 105.50 Eal=dl (1
11) Restaurants and Hotels 0.94 100.95 102.17 B3lially pelboll (1
12) Other Goods and Services -0.27 101.97 101.52 S>3 Slosslg &l (\r
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