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Introduction

It is known that the consumer price index
IS a relative number that measures the rate
of change of the consumer over time to
know the general situation of the cost of
living in the country by following the
development in the retail market, and it
also helps to identify the inflation rates
resulting from the change in prices and
services in an economy between another
period of time, as inflation is calculated
through the percentage change in the
consumer price index. The importance of
measuring inflation through indices is that
it reflects the extent to which the
purchasing power of a country's currency
has decreased, making the consumer
unable to buy the same good and service
that he could have previously purchased at
the same price.

Therefore, Central Statistical Organization
(CSO), represented by the Indices
Department, seeks to publish a bulletin of
consumer price indices by month, quarter
and year, so that the changes in prices and
their repercussions on the purchasing
power of citizens are followed up by policy
makers and decision makers.
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First: Used Formula

First: Calculate the monthly or annual
rate of change according to the following
formula:

R=X_t/X_0-1x100 ......... (1)

whereas:
R: Refers to the monthly, quarterly
or annual rate of change.

X_t: indicates the value of the
variable in the target month, season,
or year

X_0: Indicates the value of the
variable in the base year or month,
whether it is on a fixed or moving
basis.

Second: Calculating Lasper's formula
according to the following formula:

)_
whereas:
P_i/P_0 refers to the Product Price
Relative.

W: The weight of the commodity
from the household budget survey
for the year 2014.

Where the indices of the sub-group,
the main, the divisions are calculated
up to the general index.
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Methodology for calculating
Consumer Price Index:

1-

Base period: It is the time period
against which the current period is
compared. The year 2014 was
chosen as the base year, as it fulfills
the required conditions in terms of
stability and is relatively free from
crises, and it is also the year in
which the Household Expenditure
and Income Survey was conducted.

Used Formula:

The modified Laspere formula,
which depends on the base weights,
was used in calculating the indices
of the main and subtotals, and the
general index.
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Section two

Analysis of Consumer
Price Index (CPI)
Indicators

Third quarter of 2024
(Based on 2014)
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First: General consumer price index
(CP1) in the general item:

The general consumer price index increased in the
third quarter of 2024,as 1A¢,4Y% compared to the

third quarter of 2023, which was ©Y),¢Y%, by an
increase of 31.55%.

Second: General consumer price
index (CPI) in the main groups:

By analyzing the data of the index for the main
groups as shown in Table (1) and for the
influential subgroups as shown in Table (2), the
increase in the consumer price index is attributed
to the following:

e Food and non-alcoholic beverages
category increased by 39.23% , due to:

1. Food category increased by 39.74%, due to:
a - Fresh fish group increased by 53.78%.

b- Fresh and frozen meat group increased by
60.57%.

c- Fresh vegetables group increased by 46.56%.
d - Dairy products group increased by 27.15%.

e- Sugar and its products group increased by
25.30%.

f- Fresh fruits group increased by 18.29%.

2. Non-alcoholic beverages category increased by
27.53%, due to:

a- Tea, coffee and cocoa group increased by
39.09%.

b- Mineral water and soft drinks increased by
21.49%.

c- Tobacco, cigarettes and gat group increased by
33.54%, due to:

1- Qat group increased by 37.39%.
2- Cigarettes group increased by 11.08%.
3- Tobacco group increased by 9.96%.
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Furniture and household appliances
category increased by 31.94%.
Clothing and footwear category
increased by 29.89%

Other goods and services category
increased by 25.52%.

Culture and entertainment category
increased by 24.69%.

Restaurants and hotels category
increased by 19.33%.

Education category increased by
18.05%.

Health category increased by
16.27%.

Telecommunications category
increased by 8.45%.
Transportation category increased
by 5.22%.
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Table (1): Comparison of indices and Inflation Change of CPI of Third Quarter of 2023 & Third Quarter of 2024 (2014=100)

Expenditure Groups pradl el e e Blaidl Ol cgaxs
Inflation Third Quarter of 2024 | Third Quarter of 2023

All Items 31.55 685.93 521.42 (pledl 3idl) slgall gao>

1)Food and non-Alcoholic Beverages 39.23 880.20 632.20 ddoxSIl yue Oligydallg dsiedl (1

Food Items 39.74 887.67 635.23 Gaedl
Breads and Cereals 20.37 548.37 455.58 leiliidng Lol
Meat 60.57 795.29 495.31 po=xlll
Fish and Sea Products 53.78 1364.94 887.61 sadl Olxiiog ol
Dairy Products and Eggs 27.15 820.20 645.06 oaxdly oW Olxiia
Dried and Canned Legumes 18.30 921.11 778.61 dd=ally sl Oldgadl
Oils and Fats 12.04 656.63 586.08 g ille Growadl
Fresh and Preserved Fruits 18.29 514.74 435.14 dbgaxallg d>;lbll dS1gall
Fresh and Preserved Vegetables 46.56 766.08 522.69 dbgaxallg d>;lbll Olgasl
Sugar and its Products 25.30 784.52 626.09 lg3lxiting sSudl
Spices and food Products 16.54 578.22 496.16 Sl pleb Oilxiiog Jslss

Non-alcoholic beverages 27.53 726.79 569.90 ddg=SJl 1 Sligsdnall
Tea and Coffee 36.09 667.00 490.13 oWy s sLadl
Mineral Water and Soft Drinks 21.49 782.21 643.84 G5l Sbgsdnlly dssmall oleall

2) Tobacco, Cigarettes & Qat 33.54 759.59 568.52 Slally yilawdly 2l (v
Tobacco 9.96 811.53 738.04 &l
Cigarettes 11.08 793.74 714.56 Ml
Qat 37.39 754.86 549.42 oLl




3) Clothing and footwear 29.89 482.25 371.27 i3y Gusdlall (¥
Clothing 31.89 470.05 356.40 85l Geudlally dindl
Footwear 22.69 536.63 437.13 iy

4) Housing, Water, Electricity, Gas and ) .

S 18.64 506.66 427.07 Sx>31 39801 glgilg 5Llg «cly 348Ul 0leally (Sl (€
Rents 31.49 934.63 710.78 k“s,\e.,.’}'..Jl)Lg.l}!l
Home maintenance services 15.37 504.20 437.04 sy dlus Olaas
Water and Sanitation 0.00 100.40 100.40 oleadl Ll slasdl
Fuels and Lighting 0.00 100.04 100.04 el soSl Gle Slasl
Other Expenses on Housing 32.26 389.61 294.59 OSedl e 55 Gilaas

5)Furniture &Household Equipment 31.94 854.85 647.89 adiiall Olgs¥l Euslilly I (o
Furniture, Rugs and Bedspreads 19.52 795.13 665.28 oislaally sldlg EEI
Home Textiles 39.74 891.80 638.19 adiiall 53g>3
Household appliances 8.76 700.03 643.66 ddjiedl Olabiol

6) health 16.27 545.97 469.57 d=all (0

7) Transportation 5.22 632.08 600.70 Jadl (v

8) Communication 8.45 175.78 162.09 O3l (A

9) Culture and Recreation 24.69 901.10 722.70 du8,dlg 48631 (4

10) Education 18.05 232.83 197.23 el (1-

11) Restaurants and Hotels 19.33 534.04 447.52 Bslially eclboll (11

12) Other Goods and Services 25.52 628.94 501.07 S>3l Sloazdlg &l (v
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Table (2): Comparison of indices and Inflation Change of CPI of Third Quarter of 2023 & Third Quarter of 2024 (2014=100)

MI Fere SIUl =l Pere CJU gl
Expenditure Groups Third Quarter of | Third Quarter of Sl Ol cgaxa
Inflation 2024 2023
All Items 31.55 685.93 521.42 (‘aLszJI aidl) slgoll o>
1)Food and non-Alcoholic Beverages 39.23 880.20 632.20 ddoxSIl yue Silbgydallg il (1
2) Tobacco, Cigarettes & Qat 33.54 759.59 568.82 Slally slaly gl (v
3) Clothing and footwear 29.89 482.25 371.27 dyisdlg Guudlall (1
4) Housing, Water, Electricity, Gas and Other .
fuel 18.64 506.66 427.07 S>3l 3g84]l &|93|9 sldlg by xgSlg oleadlg ¢Sl (€
5)Furniture &Household Equipment 31.94 854.85 647.89 adiinll Oilgslly Euslilly HLYI (o
6) health 16.27 545.97 469.57 d=all (0
7) Transportation 5.22 632.08 600.70 Jadl (v
8) Telecommunication 8.45 175.78 162.09 SIlasdl (A
9) Culture and Recreation 24.69 901.10 722.70 d.8,lg dsladl (a
10) Education 18.05 232.83 197.23 =il (1-
11) Restaurants and Hotels 19.33 534.04 447.52 B3lially pelboll (1
12) Other Goods and Services 25.52 628.94 501.07 S>3l Oloazdlg EJ.,.HJI (1v
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Figure No.(1) : Consumer Price Index of Third Quarter 2023 and Inflation of 2024
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Figure No. (2) : Consumer Price Index of Food and Non- Alcoholic Beverages Group of Third Quarter 2023-20
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Figure No.(3): Consumer Price Index of Tobacco , Cigarettes and Qat of Third Quarter 2023-2024 and Inflation of
Third Quar
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Figure No.(4) : Consumer Price Index of Main Groups of Third Quarter 2023-2024 and Inflation of

Third Quarter 2024
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Section Three

Analysis of Consumer
Price Index (CPI)
Indicators

Third Quarter of 2024

(On a moving basis)
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First: Consumer Price Index (CPI)
in the general item:

Due to the unstable conditions that the
country is experiencing due to the
continuation of the war in some of its
regions and the extension of its impact on
the living life of the population resulting
from the large fluctuations in prices, which
made relying on the prices of 2014 - the year
in which the household budget survey was
conducted - difficult properly expresses the
reality since after the war, but rather reflects
a large gap in prices.

According to the consultations that received
from specialists, we decided that the index
should be calculated according to a moving
basis until a price survey is conducted. The
household budget survey is the one that will
reflect the large and rapid changes in the
prices of goods and services from one
month to another.

The follower of the index in the third
quarter of 2024 compared to the third
quarter of 2023 shown in Tables (3) and (4)
will find that there is a decrease of 1.01%.

Second: General consumer price
index (CPI) in the main groups

By analyzing the index data for the main
groups as shown in Table (3) and for the
influential sub-groups as shown in Table
(4), the decrease in prices in the third
quarter of 2024 in the consumer price
index is attributed to the following:

e Food and non- Alcoholic beverages
category decreased by 0.5% due to :
1- Food group decreased by 0.54% ,
dueto:
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a— Fresh fruit group decreased by
45.92%.

b- Despite the increase of Fresh
vegetables group by 6.34%.

c— Fresh fish group increased by
5.84%.

d- Spices and Food products group
increased by 3.91%.

2- There is a decrease in non-
Alcoholic beverages category by
1.49% , due to:

a- Tea, Coffee and Cocoa group
decreased by 5.67%.

b- Mineral water and soft drinks
group decreased by 2.28%.

e Tobacco, cigarettes and gat
category decreased by 6.18% , due
to:

1- Cigarettes group decreased by
9.23%

2- Qat group decreased by 5.87%.

3- Tobacco group decreased by
1.78%.
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Table (3): Comparison of indices and Inflation Change of CPI of Third Quarter of 2023 & Third Quarter of 2024

Expenditure Groups pr2l rres 8)” rrr e 8)" Bladl Ol cgaxo
Inflation Third Quarter of 2024 | Third Quarter of 2023
All Items -1.01 102.02 103.06 (pldl 3idl) Slgall gao>
1)Food and non-Alcoholic Beverages -0.58 104.85 105.47 ddoxSJl yue Olgydally 333l (1
Food Items -0.54 105.00 105.56 Gaedl
Breads and Cereals 0.90 101.90 100.99 lesliidng Lol
Meat 284 105.27 102.36 po=xUl
Fish and Sea Products 5.84 105.42 99.60 sadl Olxiiag o
Dairy Products and Eggs -2.00 102.50 104.59 oaxdly oW Olxiia
Daired and Cannend Legumes 0.83 102.94 102.10 ddsallg asladl Oldgadl
Oils and Fats -1.22 101.01 102.26 TR | PRV |
Fresh and Preserved Fruits -45.92 111.42 206.03 dbgaxallg d>;lbll dS1gall
Fresh and Preserved Vegetables 6.34 110.75 104.15 dbgaxallg d>;lbll Olgasll
Sugar and its Products 0.05 103.11 103.06 lgilxiiog sSudl
Spices and food Products 3.91 102.38 98.53 d)si pleb Oilxiiog Jilss
Non-alcoholic beverages -1.49 101.89 103.43 ddg=SJl yu& Sligydnall
Tea and Coffee -0.67 103.85 104.55 oWy Gl sl
Mineral Water and Soft Drinks -2.28 100.07 102.41 G5l Olgsdnally duszall oleall
2) Tobacco, Cigarettes & Qat -6.18 100.60 107.23 Slallg 45bewdlg (é__,.zJI (v
Tobacco -1.78 100.00 101.81 &l
Cigarettes -923 101.62 111.95 Ml
Qat -5.87 100.50 106.76 ol




3) Clothing and footwear -0.87 100.77 101.65 i3y Gusdlall (¥
Clothing -0.97 100.82 101.80 85l Gusslolly diadl
Footwear -0.44 100.55 100.99 &,g.'\;ﬂl

4) Housing, Water, Electricity, Gas and .

-0.41 100.01 100.42 Sx>31 39801 glgilg 5Llg «cly 3gSUlg oleally (Sl (€

Other fuel
Rents 42.86 100.00 70.00 Sraddl 53l
Home maintenance services -1.05 100.00 101.07 oy Olaas
Water and Sanitation 0.00 100.00 100.00 oleadl Ll slasdl
Fuels and Lighting 0.00 100.00 100.00 el sgSIl e slasyl
Other Expenses on Housing -1.49 100.00 101.51 OSwdl Lle (5351 slaas

5)Furniture &Household Equipment -0.77 100.15 100.93 adiiall Olgs¥le Euslilly I (o
Furniture, Rugs and Bedspreads -2.05 100.39 102.49 oislaally sldlg EEI
Home Textiles 0.00 100.00 100.00 ddiall 330>l
Household appliances -2.24 100.99 103.30 ddjiedl Olabial

6) health -2.54 100.37 102.98 dall (0

7) Transportation 0.00 100.00 100.00 Jadl (v

8) Telecommunication 0.00 100.00 100.00 OAlasdl (A

9) Culture and Entertainment 0.00 100.00 100.00 du8,dlg 48631 (4

10) Education 2.50 107.91 105.27 ekl (1-

11) Restaurants and Hotels 0.00 100.00 100.00 Bslially el (1

12) Other Goods and Services -0.30 101.32 101.63 S>3l Sleaslg Ll (17
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Table (4): Comparison of indices and Inflation Change of CPI of Third Quarter of 2023 & Third Quarter of 2024

|<£>4.41:dl Pere CIUI ol Fere SIUl =l
Expenditure Groups A Third Quarter of |  Third Quarter of Sl Ol cgaxa
2024 2023

All Items -1.01 102.02 103.06 (‘alsz.ll aidl) slgall &ao>
1)Food and non-Alcoholic Beverages -0.58 104.85 105.47 ddoxSIl yue Sibgydnallg il (1
2) Tobacco, Cigarettes & Qat -6.18 100.60 107.23 Slallg sSlwdlg é.,JJI (v
3) Clothing and footwear -0.87 100.77 101.65 dyis>dlg Guudlall (1
gzhHe::::g, Water, Electricity, Gas and 041 100,01 100,49 s98ll glosy Lallg el saSls wleally L,s:i (:I
5)Furniture &Household Equipment -0.77 100.15 100.93 adiinll Olosdly Euslilly LY (o
6) health -2.54 100.37 102.98 d>Jl (1
7) Transportation 0.00 100.00 100.00 Jadl (v
8) Communication 0.00 100.00 100.00 OILasdl (A
9) Culture and Entertainment 0.00 100.00 100.00 dx8,3lg 4821 (a
10) Education 2.50 107.91 105.27 ekl (1
11) Restaurants and Hotels 0.00 100.00 100.00 $slallg eelaoll (11
12) Other Goods and Services -0.30 101.32 101.63 S>3l Sloazdlg &l (v
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Figure No.(6) : Consumer Price Index of Main Groups of Third Quarter 2023 &2024 and Inflation of Third Quarter of

2024
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Figure No. (5): Consumer Price Index of Food and Non- Alcoholic Beverages Gr
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Figure No.(6) : Consumer Price Index of Tobacco, Cigarettes and Qat Group of Third Quarter 2023 & Third
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