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Introduction

It is known that the consumer price index
IS a relative number that measures the rate
of change of the consumer over time to
know the general situation of the cost of
living in the country by following the
development in the retail market, and it
also helps to identify the inflation rates
resulting from the change in prices and
services in an economy between another
period of time, as inflation is calculated
through the percentage change in the
consumer price index. The importance of
measuring inflation through indices is that
it reflects the extent to which the
purchasing power of a country's currency
has decreased, making the consumer
unable to buy the same good and service
that he could have previously purchased at
the same price.

Therefore, Central Statistical Organization
(CSO), represented by the Indices
Department, seeks to publish a bulletin of
consumer price indices by month, quarter
and year, so that the changes in prices and
their repercussions on the purchasing
power of citizens are followed up by policy
makers and decision makers.
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First: Used Formula

First: Calculate the monthly or annual
rate of change according to the following
formula:

R=X_t/X_0-1x100 ......... (1)

whereas:
R: Refers to the monthly, quarterly
or annual rate of change.

X_t: indicates the value of the
variable in the target month, season,
or year

X_0: Indicates the value of the
variable in the base year or month,
whether it is on a fixed or moving
basis.

Second: Calculating Lasper's formula
according to the following formula:

)_
whereas:
P_i/P_0 refers to the Product Price
Relative.

W: The weight of the commodity
from the household budget survey
for the year 2014.

Where the indices of the sub-group,
the main, the divisions are calculated
up to the general index.
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Methodology for calculating
Consumer Price Index:

1-

Base period: It is the time period
against which the current period is
compared. The year 2014 was
chosen as the base year, as it fulfills
the required conditions in terms of
stability and is relatively free from
crises, and it is also the year in
which the Household Expenditure
and Income Survey was conducted.

Used Formula:

The modified Laspere formula,
which depends on the base weights,
was used in calculating the indices
of the main and subtotals, and the
general index.
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Section two

Analysis of Consumer
Price Index (CPI)
Indicator

Second Quarter of 2024
(Based on 2014)
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First: General Consumer Price Index (CPI) Algiual) lay alad)  oiladl) eéul\ N gl

in General Item: salad) 2} 2 (CPI)
The general consumer price index in the second - g -

o S Al 8 cllgieall el aled) _wldl) 30 Ja
quarter of 2024 increased by 618.14% compared to e ?J& < o ? f ‘5“ Tﬂj
the second quarter of 2023, when it was 487.03%, O S all Aplie ZUVALY £ &l S g i) YoV E
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Second: General Consumer Price Index Algiall Jlaad alad) bl A3 Ll

CPI) in Main Groups: . .
(CP) b st ) Cile ganall (2 (CPI)
By analyzing the index data for the main groups

as shown in Table (1) and for the influential 58 LS Bt e panall (ol 28 51 Sl s A e
subgroups as shown in Table (2), the increase in o LS8 5l e il e sanally (V) dgt A e
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following: (oM gl
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e Food and non-alcoholic beverages category
increased by 24.83% due to:

a- Meat group increased by 43.43%

c- Fresh fish group increased by 28.62%

d- Sugar and its products group increased by 27.48% AT Ay A Ul ol g pad) Ak gl ¢
e- Cereals and their derivatives group increased by JAYN ¢y @i g anad) AB el ) -
15.40%. TN Ay Al il g8 Ad pli ) -3
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f- Fresh fruits group increased by 14.95% ey Gl 51l gl o

g- Fresh vegetables group increased by 13.62%. Dy dalgas 8 clig pdial) and g LG ¥
h - Fat and oils group increased by 13.10%. tod) I3 (Grag AYALYY
i - Dry legumes group increased by 11.14% 1,08 Tuuis cully (SLa is g i) i

j- Spices group increased by 3.64%

2 -Non-alcoholic beverages category increased by AY €08 dundy dyladly disaal) olaal) 428 ¢ LS|

28.22% due to: .
Glally alavadly Axil) AS gaaa &5
a- Tea and coffee group increased by 33.59% by sty &3 el A
b-Mineral and soft drinks group increased by 24.64%

c-Tobacco, cigarettes and gat group increased




Tobacco, cigarettes and gat category
increased by 51.94%, due to:

a- Qat group increased by 53.17%

b-Cigarette group increased by 48.03%

c- Tobacco group increased by 13.57%

Culture and entertainment category
increased by 35.17%

Furniture and household appliances
category increased by 30.09%

Health category increased by 27.37%
Clothing and footwear category increased
by 26.82%

Other goods and services category
increased by 26.30%

Education category increased by 15.17%
Restaurants and hotels category increased
by 14.43%

Telecommunications category increased
by 12.27%

Transportation category increased by
6.27%
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Table (1): Comparison of indices and Inflation Change of CPI of Second Quarter of 2023 & Second Quarter of 2024 (2014=100

PEWEV Fere Gl =l rere Gl =]l
Expenditure Groups e Second Quarter of Second Quarter of SLaidl Ol cgoxo
2024 2023

All Items 26.92 618.14 487.19 (‘ongI idl) slgoll &eo>

1)Food and non-Alcoholic Beverages 24.83 746.86 598.32 ddoxSIl yue Olgydallg dsiedl (1

Food Items 24.68 750.70 602.94 Gaedl
Breads and Cereals 15.40 508.83 440.94 leiliidng Lol
Meat 43.43 659.83 460.05 poxUl
Fish and Sea Products 28.26 1120.04 870.78 sl Olxiiog o
Dairy Products and Eggs 29.17 752.82 582.81 oaudly HWI &lxiio
Dried and Canned Legumes 11.14 822.56 740.09 dd=ally sl Ssldga
Oils and Fats 13.10 631.68 558.52 Saailly ol
Fresh and Preserved Fruits 27.48 451.35 392.64 dbgaxallg d>;lall dS1gall
Fresh and Preserved Vegetables 13.62 552.26 486.08 dbgaxallg d>;lbll Olgasll
Sugar and its Products 27.48 716.20 561.81 lgilxiing sSudl
Spices and food Products 3.64 525.77 507.32 d)si pleb Oilxiiog Jilgs

Non-alcoholic beverages 28.22 66.8.04 521.00 ddg=SJl o Sligydnall
Tea and Coffee 33.59 579.09 433.47 oWy Gl sl
Mineral Water and Soft Drinks 24.64 750.48 602.14 G5l Olgsdnally duszall ol

2) Tobacco, Cigarettes & Qat 51.94 787.63 518.38 Slallg 45bewdlg (é__,.zJI (v
Tobacco 13.57 796.33 701.15 &l
Cigarettes 48.04 747.11 504.66 Ml




Qat 53.17 792.18 517.20 Sl

3) Clothing and footwear 26.82 439.20 346.32 i3y Gusdlall (¥
Clothing 27.33 425.81 334.42 85l Geudlally dindl
Footwear 24.94 498.50 398.99 iy

4) Housing, Water, Electricity, Gas and ) .

S 7.37 482.25 449.15 Sx>31 39801 glgilg 5Llg «cly 348Ul 0leally (Sl (€
Rents 0.94 895.65 887.28 Sraddl 53l
Home maintenance services 13.03 469.49 415.36 sy dlus Olaas
Water and Sanitation 0.00 100.40 100.40 oleadl Ll slasdl
Fuels and Lighting 0.00 100.04 100.04 el soSl Gle Slasl
Other Expenses on Housing 32.98 354.07 266.25 OSedl e 55 Gilaas

5)Furniture &Household Equipment 30.09 773.03 594.24 adinll Olgs¥le Cuslilly HEYI (o
Furniture, Rugs and Bedspreads 24.36 752.49 605.07 oislaally sldlg EEI
Home Textiles 33.74 786.84 588.32 adiiall 53g>3
Household appliances 14.23 669.48 586.06 ddjiedl Olabiol

6) health 27.37 527.09 413.81 d=all (0

7) Transportation 6.27 608.02 572.13 Jadl (v

8) Communication 12.27 172.06 153.25 O3l (A

9) Culture and Recreation 35.17 839.72 621.23 du8,dlg 48631 (4

10) Education 15.17 215.77 187.35 e (-

11) Restaurants and Hotels 14.43 514.34 449.49 Bslially eclboll (11

12) Other Goods and Services 26.30 590.32 467.41 S>3l Sloazdlg &l (v
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Table (2): Comparison of indices and Inflation Change of CPI of Second Quarter of 2023 & Second Quarter of 2024 (2014=100)

|<£>4.41:dl Fere GLI gl Fere GLI gl
Expenditure Groups Second Quarter of Second Quarter of SLaidl Ol cgoxo
Inflation 2024 2023
All Items 26.92 618.14 487.03 (‘aLszJI aidl) slgoll o>
1)Food and non-Alcoholic Beverages 24.83 746.86 598.32 ddoxSIl yue Silbgydallg il (1
2) Tobacco, Cigarettes & Qat 51.94 787.63 518.38 Slally slaly gl (v
3) Clothing and footwear 26.82 439.20 346.32 i Gudladl (1
4) Housing, Water, Electricity, Gas and Other .
fuel 7.37 482.25 449.15 S>3l sg84]l &Igjlg sldlg by xgSlg oleadlg ¢Sl (€
5)Furniture &Household Equipment 30.09 773.03 594.24 adiall Olgsdlg Eudlilly HBYI (o
6) health 27.37 527.09 413.81 d=all (0
7) Transportation 6.27 608.02 572.13 Jadl (v
8) Communication 12.27 172.06 153.25 SIlasdl (A
9) Culture and Recreation 35.17 839.72 621.23 d.8,lg dalail (a
10) Education 15.17 215.77 187.35 =il (1-
11) Restaurants and Hotels 14.43 514.34 449.49 B3lially pelboll (1
12) Other Goods and Services 26.30 590.32 467.41 S>3 Sloaxdlg EJ.H.JI (v
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Figure No.1. Consumer Price Index of Food and Non-Alcoholic Beverages of Second Quarter
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Figure No.2. Consumer Price Index of Tobacco , Cigarettes &Qat Group of Second Quarter of 2023 & Sec
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Figure No.3. Consumer Price Index of Main Groups of Second Quarter of 2023 & Second Quarter of 2024 and
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Section Three

Analysis of Consumer
Price Index (CPI)
Indicators

Second Quarter of 2024

(On a moving basis)
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First: Consumer Price Index (CPI)
in General Item:

Due to the unstable conditions that the
country is experiencing due to the
continuation of the war in some of its
regions and the extension of its impact on
the living life of the population resulting
from the large fluctuations in prices, which
made relying on the prices of 2014 - the year
in which the household budget survey was
conducted - difficult properly expresses the
reality since after the war, but rather reflects
a large gap in prices.

According to the consultations that received
from specialists, we decided that the index
should be calculated according to a moving
basis until a price survey is conducted. The
household budget survey is the one that will
reflect the large and rapid changes in the
prices of goods and services from one
month to another.

The follower of the index in the second
quarter of 2024 compared to the second
quarter of 2023 shown in Tables (3) and (4)
finds that there is a decrease of 0.18%.

Second: General Consumer Price
Index (CPI) in Main Groups:

By analyzing the index data for the main
groups as shown in Table (3) and for the
influential sub-groups as shown in Table
(4), the decrease in prices in the Second
quarter of 2024 in the consumer price
index is attributed to the following:

e Culture and entertainment category
decreased by 7.39%

e Health and its supplies category
decreased by 3.55%, due to:

Algioiall Jany aladl ouldll 2800 oYl
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Tobacco, cigarettes and gat category
decreased by 2.40%
Telecommunications category
decreased by 1.83%

Other goods and services category
decreased by 0.24%

Despite the increase in the
restaurants and hotels category by
2.15%

Transportation category increased
by 1.98%

Home furnishings increased by
1.37%

Clothing and footwear category
increased by 0.99%

Housing category increased by
0.62%

Food and non-alcoholic beverages
category increased by 0.10%
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Table (3): Comparison of indices and Inflation Change of CPI of Second Quarter of 2023 &Second Quarter of 2024

Expenditure Groups pr2l T 8)” i 8)” Bladl Ol cgaxo
Inflation | Second Quarter of 2024 | Second Quarter of 2023

All Items -0.18 103.05 103.24 (pledl 3idl) Sloall gao>

1)Food and non-Alcoholic Beverages 0.10 103.55 103.45 ddoxSJl yue Olgydally 333l (1

Food Items -0.04 103.55 103.59 Gaedl
Breads and Cereals 237 103.05 100.67 lesliidng Lol
Meat 2.08 103.98 101.86 po=xUl
Fish and Sea Products 5.55 105.37 99.83 sadl Olxiiag o
Dairy Products and Eggs 0.39 101.60 101.20 oaxdly oW Olxiia
Dried and Canned Legumes 3.13 102.76 99.65 dd=ally sl Ssldga
Oils and Fats 0.50 100.93 100.42 TR | PRV |
Fresh and Preserved Fruits -31.15 103.07 149.69 dbgaxallg d>;lbll dS1gall
Fresh and Preserved Vegetables -4.12 104.57 109.06 dbgaxallg d>;lbll Olgasll
Sugar and its Products -3.31 100.41 103.85 lgilxiiog sSudl
Spices and food Products 3.22 103.04 99.82 d)si pleb Oilxiiog Jilss

Non-alcoholic beverages 299 103.59 100.58 ddo=SJl 1 Sligsdnall
Tea and Coffee 1.56 102.06 100.49 oWy Gl sl
Mineral Water and Soft Drinks 4.32 105.01 100.66 G5l Olgsdnally du szl sl

2) Tobacco, Cigarettes & Qat -2.40 97.18 99.57 Slallg 45bewdlg (é__,.zJI (v
Tobacco 0.19 101.39 101.20 &l
Cigarettes -1.76 101.83 103.66 Al
Qat -2.51 96.58 99.07 ol




3) Clothing and footwear 0.99 104.44 103.42 i3y Gusdlall (¥
Clothing 1.36 104.72 103.31 S5l Guodlallg diwadl
Footwear -0.69 103.19 103.90 a3

4) Housing, Water, Electricity, Gas and .

0.62 102.26 101.63 S>3l s939)l glgily Lally el aSls solually woySeadl (£

Other fuel
Rents 12.39 102.22 90.95 Sraddl 53l
Home maintenance services 171 103.84 102.10 sy dlus Olaas
Water and Sanitation 0.00 100.00 100.00 oleadl Ll slasdl
Fuels and Lighting 0.00 100.00 100.00 cb saSUl Lle Glasdl
Other Expenses on Housing 0.55 105.28 104.71 OSwdl Lle (5351 slaas

5)Furniture &Household Equipment 1.37 105.35 103.92 adiiall Olgs¥le Euslilly I (o
Furniture, Rugs and Bedspreads -0.29 102.46 102.76 oislaally sldlg EEI
Home Textiles 2.36 107.05 104.58 ddsiall 338>
Household appliances -1.78 101.80 103.64 ddjiedl Olabial

6) health -3.55 101.77 105.51 d=all (0

7) Transportation 1.98 101.63 99.66 Jadl (v

8) Communication -1.83 101.09 102.98 O3l (A

9) Culture and Recreation -7.39 103.68 111.96 du8,dlg 48631 (4

10) Education 0.00 100.00 100.00 ekl (1-

11) Restaurants and Hotels 2.10 101.90 99.81 $alially eelaoll (11

12) Other Goods and Services -0.24 102.35 102.60 S>3l Sleaslg Ll (17
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Table (4): Comparison of Indices and Inflation Change of CPI of Second Quarter of 2023 &Second Quarter 2024

|<£>4.41:dl Fere GUI gl Pere LI gl
Expenditure Groups A Second Quarter | Second Quarter of SLaidl Sl cgaxe
of 2024 2023

All Items -0.18 103.05 103.26 (‘alsz.ll aidl) slgall o>
1)Food and non-Alcoholic Beverages 0.10 103.55 103.45 ddgxSUl yue Sibgydallg &iedl (1
2) Tobacco, Cigarettes & Qat -2.40 97.18 99.57 Slallg sSlwdlg é.,JJI (v
3) Clothing and footwear 0.99 104.44 103.42 dyis>dlg Guudlall (1
gzhHe::::g, Water, Electricity, Gas and 062 10226 10163 s98g)l gloily Lally wcly saSUlg olsally L,s:i (:I
5)Furniture &Household Equipment 1.37 105.35 103.92 adinll Sloslly Euslilly HLYI (o
6) health -3.55 101.77 105.51 d>Jl (1
7) Transportation 1.98 101.63 99.66 Jadl (v
8) Communication -1.83 101.09 102.98 O3l (A
9) Culture and Recreation -7.39 103.68 111.96 d.8,lg 48231 (a
10) Education 0.00 100.00 100.00 =l (1-
11) Restaurants and Hotels 2.10 101.90 99.81 $aLiallg pellaoll (11
12) Other Goods and Services -0.24 102.35 102.60 S>3l Sloazdlg &l (v
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Figure No.4 . Consumer Price Index of Main Groups of Second Quarter of 2023 &Second Quarter of 2024 and Inflatio
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